
MAKE A GRAND 
STATEMENT
Grand Hyatt hotels are meticulously designed to exemplify the brand’s 
signature level of grandeur. With dramatic architecture and design, 
each hotel provides an abundance of options to guests and exceptional 
growth opportunities to owners and developers.

With multiple food and beverage venues, stunning meeting and 
entertainment spaces and a traditional approach to classic service,  
each hotel is a destination within a destination—attracting upscale 
business and leisure travelers in many of the world’s most exciting 
urban and resort locales. 

For our guests and our owners, Grand Hyatt hotels rise above the 
competition by going beyond expectations.

Grand Hyatt Dubai | 674 guestrooms

Grand Hyatt Shenzhen | 471 guestrooms



AN INSPIRED EXPERIENCE THAT 
DRIVES PERFORMANCE AND LOYALTY

Catering to discerning global travelers, Grand Hyatt hotels command  
a premium because they deliver a premium: luxuriously appointed 
guestrooms, the finest multicultural and local cuisines, full-service  
spas and grand gathering spaces designed to handle events of any  
size. At every turn our hotel colleagues act as powerful ambassadors  
of the brand, fueling guest engagement and repeat reservations with  
the help of our World of Hyatt loyalty program.

110.1 ADR index and  

109.7 RevPAR index  

across Grand Hyatt properties

STR Hyatt Systemwide Results,  
Trailing 12 Months,  
January 2016 –December 2016

Competitive landscape 

Fairmont 

InterContinental 

JW Marriott 

Taj 

Shangri-La
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A GLOBALLY REVERED BRAND THAT  
CONTINUES TO GROW

With properties on six continents, the Grand Hyatt brand is recognized  
and respected by travelers worldwide. With consistent awards and  
accolades from leading publications and organizations, the brand is  
growing dramatically but strategically to meet global demand.

Entering new markets for excellence: Grand Hyatt hotels in the pipeline 
(as of December 31, 2016)

Grand Hyatt Abu Dhabi 

Grand Hyatt Bogotá 

Grand Hyatt Gurgaon Residences 

Grand Hyatt Hefei 

Grand Hyatt Islamabed 

Grand Hyatt Jeddah

Grand Hyatt Kochi  

Grand Hyatt Kuwait City 

Grand Hyatt Manila 

Grand Hyatt Noida 

Grand Hyatt Xi’an 

Grand Hyatt San Francisco Airport

Visit hyattdevelopment.com

Business Traveller’s 2015  

BEST BUSINESS HOTEL BRAND 

in the World

A growing portfolio of 47 HOTELS ranging  

from 350–1,600 ROOMS in the world’s 

most popular destinations

Grand Hyatt Kuala Lumpur | 370 guestrooms

Grand Hyatt Incheon | 1,022 guestrooms

Grand Hyatt Kauai Resort and Spa | 602 guestroomsGrand Hyatt Hong Kong | 545 guestrooms

Forward-Looking Statements: The term “Hyatt” is used herein for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates. Certain statements and assumptions in this document contain or are based upon 
“forward-looking” information and are being made pursuant to the safe harbor provisions of the Private Securities Litigation Reform Act of 1995. When we use the words “will,” “may,” “anticipate,” “estimate,” “should,” “expect,” 
“believe,” “intend,” or similar expressions, we intend to identify forward-looking statements. Such statements are subject to numerous assumptions and uncertainties, many of which are outside of Hyatt’s control, which could cause 
actual results to differ materially from those expressed in or implied by the content of this document. Forward-looking statements made in this document are made only as of the date of their initial publication and Hyatt does not 
undertake an obligation to publicly update any of these forward-looking statements as actual events unfold.


