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The 204-room hotel blends contemporary comfort with unrivalled access
to London's newest cultural, entertainment and business destination
CHICAGO (July 7, 2026) – Hyatt Hotels Corporation (NYSE: H) today announced the opening of Hyatt Regency London
Olympia, located within the recently redeveloped £1.3bn Olympia destination. The opening marks the fifth Hyatt Regency hotel
in London as the brand continues to expand in Europe’s most visited city[1] and across the U.K., unlocking more choices for
World of Hyatt members.

“We’re proud to open Hyatt Regency London Olympia right at the heart of one of London’s most exciting new developments,”
said Guillaume Paupy, Area Vice President, Hyatt U.K. & Ireland. “The hotel is built around the approachable, community-based
experience that defines the Hyatt Regency brand, bringing together comfort, style and intuitive service in an exceptional
location. The opening represents a significant milestone for Hyatt as we continue to expand our portfolio in key gateway cities
across the U.K. and Ireland. The enduring appeal and demand for well-located hotels with great design and amenities in the
capital is why London remains central to our U.K. growth strategy, and Hyatt Regency London Olympia is set to be the
destination of choice for both business and leisure travellers.”

In the heart of London’s most ambitious regeneration

Hyatt Regency London Olympia sits at the heart of one of the capital’s most ambitious transformations – a £1.3bn project that is
reimagining Olympia as a world-class destination for culture, business and entertainment. The area brings together offices,
dining, a live music venue and theatre, creating a vibrant hub for business and leisure travellers alike. Directly opposite
Kensington Olympia station, the hotel offers swift connections to central London and Heathrow Airport, with landmarks including
Holland Park, Kensington Palace, the Design Museum and the Natural History Museum all within easy reach.

Heritage architecture reimagined

Set within Emberton House, originally opened in 1937 as one of Europe’s largest multi-story car parks, the hotel represents a
bold architectural reimagining of a London landmark co-designed by Heatherwick Studio and SPPARC. Inside, London-based
design studio twenty2degrees has thoughtfully transformed the building’s early 20th Century industrial aesthetic, weaving in
refined Art Deco influences and nods to Olympia’s storied past.

Bespoke artwork throughout tells a story of past and present. Corridor walls feature reinterpretations of Eadweard Muybridge's
pioneering chronophotography, paying homage to the venue's inaugural Hippodrome Circus. In the rooms, framed visual codes
celebrate the world’s first computer exhibition held at Olympia and the legendary rock artists who have performed on the
venue’s stage including Jimi Hendrix, Pink Floyd and The Chemical Brothers. Contrasting metalwork, figured marble and a grey
and deep green colour palette bring warmth and the interior detailing associated with Art Deco.

Three new dining experiences

Hyatt Regency London Olympia introduces a collection of dining experiences tailored to the bustling rhythm of the
neighborhood. The 1937 Lounge & Bar serves as a welcoming social hub, offering coffee, light bites and cocktails throughout
the day. For guests on the move, The Market offers a convenient grab-and-go option designed for busy schedules. Adjacent to
the hotel in the iconic Grade II listed Pillar Hall, Idalia restaurant serves up a vibrant all-day dining concept helmed by chefs
Samantha Williams and Lorena Tommasi. Drawing on modern British cuisine with European and Asian influences, Idalia’s menu
reflects the international spirit of Olympia’s community.

Contemporary comfort with intuitive design

The hotel features 204 spacious guestrooms and suites across 14 categories; each designed for comfort and ease.
Guestrooms are thoughtfully zoned into a ‘Work and Play’ area, pairing the bed with a well-appointed desk, and a ‘Groom and
Prep’ zone, separated by a sliding glass door.

Combined with smart technology including keyless entry and energy-efficient systems, flexible layouts and thoughtful in-room
amenities, every guest enjoys seamless convenience, comfort and connectivity throughout their stay.

Beyond the guestroom, inviting public areas provide a relaxing, convivial retreat from the busy exhibition halls and event spaces
nearby, welcoming spaces for guests to gather, connect and unwind, true to the Hyatt Regency ethos of communal connection.

A dynamic hub for business and events

With over 900 square feet of flexible meeting and event space across three rooms, the hotel caters to board meetings,
executive workshops and intimate gatherings. For larger-scale events, guests benefit from direct access to Olympia’s extensive
event ecosystem, including an international convention centre capable of hosting up to 20,000 attendees, a couple of minutes’
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walk from the hotel.

Wellbeing and lifestyle integration

Guests have access to a dedicated on-site fitness center, as well as direct entry to a premium fitness studio within the Olympia
complex. Outdoor enthusiasts can take advantage of nearby floodlit tennis courts, while the surrounding Kensington
neighborhood offers green spaces such as Holland Park for relaxation and recreation.

“Opening Hyatt Regency London Olympia is an incredibly proud moment – for our team and for everyone who has played a part
in bringing this remarkable project back to life,” said Georges Moura, General Manager, Hyatt Regency London Olympia. “This
hotel is designed to connect people to the story of Olympia and to the energy, culture and community that make this
neighborhood so special. Whether guests are here for a conference, exhibition, or live performance, we are committed to
making every part of their experience seamless and memorable.”

To book your stay at Hyatt Regency London Olympia visit the website here. World of Hyatt members can also earn or redeem
points on their stay. If you aren’t a member, join World of Hyatt for free.

The term “Hyatt” is used for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.

ENDS

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company guided by its purpose – to care for
people so they can be their best. As of March 31, 2026, the Company's portfolio included more than 1,500 hotels and all-
inclusive properties in 83 countries across six continents. The Company's offering includes brands in the Luxury Portfolio,
including Park Hyatt®, Alila®, Miraval®, Impression by Secrets, and The Unbound Collection by Hyatt®; the Lifestyle
Portfolio, including Andaz®, Thompson Hotels®, The Standard®, Dream® Hotels, The StandardX®, Breathless Resorts &
Spas®, JdV by Hyatt®, Bunkhouse® Hotels, and Me and All Hotels; the Inclusive Collection, including Zoëtry® Wellness &
Spa Resorts, Hyatt Ziva®, Hyatt Zilara®, Secrets® Resorts & Spas, Dreams® Resorts & Spas, Hyatt Vivid® Hotels &
Resorts, Bahia Principe Hotels & Resorts, Alua Hotels & Resorts®, and Sunscape® Resorts & Spas; the Classics
Portfolio, including Grand Hyatt®, Hyatt Regency®, Destination by Hyatt®, Hyatt Centric®, Hyatt Vacation Club®,
and Hyatt®; and the Essentials Portfolio, including Caption by Hyatt®, Unscripted by Hyatt, Hyatt Place®, Hyatt
House®, Hyatt Studios®, Hyatt Select, and UrCove. Subsidiaries of the Company operate the World of Hyatt® loyalty
program, ALG Vacations®, Mr & Mrs Smith, Unlimited Vacation Club®, Amstar® DMC destination management services, and
Trisept Solutions® technology services. For more information, please visit www.hyatt.com.

About Hyatt Regency

The Hyatt Regency brand is a global collection of hotels and resorts found in more than 245 locations in over 50 countries
around the world. The depth and breadth of this diverse portfolio, from expansive resorts to urban city centers, is a testament to
the brand’s evolutionary spirit. For more than 50 years, the Hyatt Regency brand has championed fresh perspectives and
enriching experiences, while its forward-thinking philosophy provides guests with inviting spaces that bring people together and
foster a spirit of community.  As a hospitality original, Hyatt Regency hotels and resorts are founded on openness—our
colleagues consistently serve with open minds and open hearts to deliver unforgettable celebrations, effortless relaxation and
notable culinary experiences alongside expert meetings and technology-enabled collaboration. The brand prides itself on an
everlasting reputation for insightful care—one that welcomes all people across all countries and cultures, generation after
generation. For more information, please visit hyattregency.com. Follow @HyattRegency on Facebook and Instagram and tag
photos with #HyattRegency.

Forward-Looking Statements

Forward-Looking Statements in this press release, which are not historical facts, are forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of 1995. These statements include statements about the Company's
plans, strategies, outlook, the number of properties we expect to open in the future, the expected timing and payment of
dividends, the Company's 2026 outlook, including the Company's expected System-wide Hotels RevPAR Growth, Net Rooms
Growth, Net Income, Gross Fees, Adjusted G&A Expenses, Adjusted EBITDA, Capital Expenditures, and Adjusted Free Cash
Flow, expected capital returns to shareholders, financial performance, prospective or future events and involve known and
unknown risks that are difficult to predict. As a result, the Company's actual results, performance or achievements may differ
materially from those expressed or implied by these forward-looking statements. In some cases, you can identify forward-
looking statements by the use of words such as "may," "could," "expect," "intend," "plan," "seek," "anticipate," "believe,"
"estimate," "predict," "potential," "continue," "likely," "will," "would" and variations of these terms and similar expressions, or the
negative of these terms or similar expressions. Such forward-looking statements are necessarily based upon estimates and
assumptions that, while considered reasonable by the Company and the Company's management, are inherently uncertain.
Factors that may cause actual results to differ materially from current expectations include, but are not limited to: general
economic uncertainty in key global markets and a worsening of global economic conditions or low levels of economic growth;
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the rate and pace of economic recovery following economic downturns; global supply chain constraints and interruptions, rising
costs of construction-related labor and materials, and increases in costs due to inflation or other factors that may not be fully
offset by increases in revenues in our business; risks affecting the luxury, resort, and all-inclusive lodging segments; levels of
spending in business, leisure, and group segments, as well as consumer confidence; declines in occupancy and average daily
rate; limited visibility with respect to future bookings; loss of key personnel; domestic and international political and geopolitical
conditions, including political or civil unrest or changes in trade policy; the impact of global tariff policies or regulations;
hostilities, or fear of hostilities, including future terrorist attacks, that affect travel; travel-related accidents; natural or man-made
disasters, weather and climate-related events, such as hurricanes, earthquakes, tsunamis, tornadoes, droughts, floods,
wildfires, oil spills, nuclear incidents, and global outbreaks of pandemics or contagious diseases, or fear of such outbreaks; our
ability to successfully achieve specified levels of operating profits at hotels that have performance tests or guarantees in favor of
our third-party owners; the impact of hotel renovations and redevelopments; risks associated with our capital allocation plans,
share repurchase program, and dividend payments, including a reduction in, or elimination or suspension of, repurchase activity
or dividend payments; the seasonal and cyclical nature of the real estate and hospitality businesses; changes in distribution
arrangements, such as through internet travel intermediaries; changes in the tastes and preferences of our customers;
relationships with colleagues and labor unions and changes in labor laws; the financial condition of, and our relationships with,
third-party owners, franchisees, and hospitality venture partners; the possible inability of third-party owners, franchisees, or
development partners to access the capital necessary to fund current operations or implement our plans for growth; risks
associated with potential acquisitions and dispositions and our ability to successfully integrate completed acquisitions with
existing operations or realize anticipated synergies; failure to successfully complete proposed transactions, including the failure
to satisfy closing conditions or obtain required approvals; our ability to successfully complete dispositions of certain of our
owned real estate assets within targeted timeframes and at expected values; our ability to maintain effective internal control
over financial reporting and disclosure controls and procedures; declines in the value of our real estate assets; unforeseen
terminations of our management and hotel services agreements or franchise agreements; changes in federal, state, local, or
foreign tax law; increases in interest rates, wages, and other operating costs; foreign exchange rate fluctuations or currency
restructurings; risks associated with the introduction of new brand concepts, including lack of acceptance of new brands or
innovation; general volatility of the capital markets and our ability to access such markets; changes in the competitive
environment in our industry, industry consolidation, and the markets where we operate; our ability to successfully grow the
World of Hyatt loyalty program and manage the Unlimited Vacation Club paid membership program; cyber incidents and
information technology failures; outcomes of legal or administrative proceedings; and violations of regulations or laws related to
our franchising business and licensing businesses and our international operations; and other risks discussed in the Company's
filings with the SEC, including our annual reports on Form 10-K and quarterly reports on Form 10-Q, which filings are available
from the SEC. All forward-looking statements attributable to the Company or persons acting on our behalf are expressly
qualified in their entirety by the cautionary statements set forth above. We caution you not to place undue reliance on any
forward-looking statements, which are made only as of the date of this press release. We do not undertake or assume any
obligation to update publicly any of these forward-looking statements to reflect actual results, new information or future events,
changes in assumptions or changes in other factors affecting forward-looking statements, except to the extent required by
applicable law. If we update one or more forward-looking statements, no inference should be drawn that we will make additional
updates with respect to those or other forward-looking statements.
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