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Eligible corporate travel managers can simplify business travel with
enhanced booking, management and administrative tools in one platform
CHICAGO, IL (October 30, 2026) – Hyatt Hotels Corporation (NYSE: H) today announced the evolution of Hyatt Leverage –
Hyatt’s all-in-one online business travel platform for eligible small-and-midsize businesses – designed to take friction out of the
corporate travel booking process. The redesigned Hyatt Leverage platform offers exclusive rates across more than 1,300 Hyatt
hotels, along with enhancements to the booking and administration experience that  help clients manage corporate travel in one
centralized place.

Eligible Hyatt Leverage clients, whether small business owners or travel decision makers at fast-growing regional organizations,
can take advantage of preferred Hyatt rates at more than 1,300 hotels and access end-to-end travel management through a
modern booking experience.

Core Hyatt Leverage benefits include:

Seamless, all-in-one travel management – book, view and manage reservations, travel spend, payments, and much
more, all in one place.
Exclusive rates at more than 1,300 Hyatt hotels – access to preferred room rates across Hyatt’s five brand portfolios in
destinations around the world. From Classics brands like Hyatt Regency offering impeccable service and thoughtful
amenities to Essentials portfolio brands like Hyatt Studios, designed for comfortable extended stays, Hyatt offers brands
and destinations for every travel occasion.
World of Hyatt program benefits for both administrators and travelers – earn points for eligible travel and redeem
them for free nights, suite upgrades, World of Hyatt FIND experiences, and more.

“Small-and-midsize businesses have long represented a critical segment for Hyatt hotels and the broader global business travel
market. Today’s travelers want greater personalization, collaboration and a seamless experience, and Hyatt Leverage makes
booking and managing travel even easier through these new enhancements,” said Alice Harrington-Caravello, Senior Vice
President, Global Sales and Americas Commercial Services, Hyatt. “We continuously listen to our customers and guests,
guided by our purpose of care, to adapt and introduce tools that better meet their needs.”

Hyatt Leverage is now powered by Spotnana, a Travel-as-a-Service platform that enables an integrated booking experience.
 Eligible clients can access Hyatt Leverage and book preferred rates at www.hyatt.com/leverage.

Thousands of clients across the world continue to choose Hyatt Leverage when booking travel for their teams. According to
Stacy Slater, EVP of Investor Relations, Capital Markets & Corporate Strategy at Brixmor Property Group, the user experience
is paramount, noting “Hyatt Leverage offers a compelling combination of discounted rates, global reach, and flexibility, helping
us manage travel efficiently while delivering a strong experience for our employees.”

Hasan Ehtisham, Director of Firm Management at Quantbot Technologies LP, highlights how Hyatt Leverage is helping “make
travel management easier, with more access and better value for our employees globally.”

To be eligible for Hyatt Leverage, clients must meet criteria that include being legally organized in their country of origin, being
considered a small-or-midsize business, achieving a minimum of 50 actualized room nights per year. Hyatt Leverage is not
available for bookings made through a travel agency, consortia or other online booking tool. Select existing Hyatt Leverage
clients have already been migrated to the new platform.

To learn more about Hyatt Leverage, contact a Hyatt representative, or reapply for eligibility, visit www.hyatt.com/leverage.

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.

 

About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company guided by its purpose – to care for
people so they can be their best. As of September 30, 2026, the Company's portfolio included more than 1,500 hotels and all-
inclusive properties in 84 countries across six continents. The Company's offering includes brands in the Luxury Portfolio,
including Park Hyatt®, Alila®, Miraval®, Impression by Secrets, and The Unbound Collection by Hyatt®; the Lifestyle
Portfolio, including Andaz®, Thompson Hotels®, The Standard®, Dream® Hotels, The StandardX®, Breathless Resorts &
Spas®, JdV by Hyatt®, Bunkhouse® Hotels, and Me and All Hotels; the Inclusive Collection, including Zoëtry® Wellness &
Spa Resorts, Hyatt Ziva®, Hyatt Zilara®, Secrets® Resorts & Spas, Dreams® Resorts & Spas, Hyatt Vivid® Hotels &
Resorts, Bahia Principe Hotels & Resorts, Alua Hotels & Resorts®, and Sunscape® Resorts & Spas; the Classics
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Portfolio, including Grand Hyatt®, Hyatt Regency®, Destination by Hyatt®, Hyatt Centric®, Hyatt Vacation Club®, and
Hyatt®; and the Essentials Portfolio, including Caption by Hyatt®, Unscripted by Hyatt®, Hyatt Place®, Hyatt House®, Hyatt
Studios®, Hyatt Select®, and UrCove. Subsidiaries of the Company operate the World of Hyatt® loyalty program, ALG
Vacations®, Mr & Mrs Smith®, Unlimited Vacation Club®, Amstar® DMC destination management services, and Trisept
Solutions® technology services. For more information, please visit www.hyatt.com.
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