Hyatt Newsroom

Five new Park Hyatt hotels expected to open as the brand celebrates its
40th anniversary; The Unbound Collection by Hyatt continues to see
strong growth in Europe

CHICAGO (December 2, 2019) — Hyatt Hotels Corporation (NYSE: H) announced today that more than 20 new luxury hotels

and resorts are expected to open worldwide by the end of 2020, boosting Hyatt’s luxury portfolio. The additions include new
properties under the Park Hyatt, Andaz, Alila, Grand Hyatt, Miraval and The Unbound Collection by Hyatt brands.

As part of this global expansion, The Unbound Collection by Hyatt brand is seeing its strongest growth to date in Europe. The
brand is known for an exceptional portfolio of true historic gems as well as contemporary properties with a fascinating past.
Each hotel within the collection provides one-of-a-kind experiences attracting independently minded travelers looking for the
extraordinary. Upcoming hotels include distinctive properties like Great Scotland Yard, the location of London’s former
metropolitan police headquarters, expected to open December 9; and the majestic Hotel du Palais Biarritz, the former imperial
residence of Napoleon lll, which is due to reopen in June 2020 after an extensive renovation.

“With our growth acceleration in the luxury segment, we will have the opportunity to care for more travelers around the globe
through a range of differentiated high-end experiences,” said Mark Vondrasek, chief commercial officer, Hyatt. “We’re excited to
expand into new markets and enhance the global footprint of our brands, giving our guests and members additional ways to
connect with our luxury offerings in places where they want to be.”

Celebrating its 40! anniversary in 2020, the Park Hyatt brand is also a key contributor to Hyatt’s luxury portfolio growth, with five
Park Hyatt hotels expected to open by 2020 in Doha, Qatar; Jakarta, Indonesia; Niseko Japan; Suzhou, China; and Auckland,
New Zealand. With its world-renowned artwork, sophisticated design, and sought-after dining experiences — with several
Michelin-starred restaurants, now totaling three in Europe — the brand caters to discerning travelers who appreciate understated
luxury and an intimate, residential stay. Throughout the decades, Park Hyatt hotels have delivered immersive experiences,
creating a refined home away from home for guests.

“Across Europe, Africa, the Middle East, as well as Southwest Asia, luxury properties account for over a third (35 percent) of our
portfolio,” said Peter Fulton, group president — EAME SWA, Hyatt. “Europe in particular, with its unique and historic architecture,
represents a natural home for The Unbound Collection by Hyatt brand, and as we expand with our lifestyle and independent
brands, we are confident our new offerings will cater to high-end travelers who are seeking an unprecedented stay.”

Other announcements include the expansion of the Alila brand, which delivers world-class service and crafts rare and intimate
experiences for its guests, with three luxury resorts expected to open in Switzerland, Malaysia and Oman. In addition, six Andaz
branded luxury lifestyle properties are due to open in Dubai, UAE; Prague, Czech Republic; Bali, Indonesia; Shenzhen and
Xiamen in China, and Palm Springs, California, offering distinctively local experiences and creative design within open, barrier-
free spaces.

The Grand Hyatt brand is also set to continue to steadily grow with new openings in Hefei and the Shenzhou Peninsula in
China, Kuwait, Gurgaon in India, Jeju in South Korea, and Nashville, Tennessee, along with the first Grand Hyatt hotel in Al
Khobar, Saudi Arabia. Known for its bold and vibrant architecture and welcoming service, Hyatt’s largest luxury brand, Grand
Hyatt, celebrates the iconic in small details and magnificent moments.

Planned Alila openings

» Alila Dalit Bay in Malaysia (2020)
o Alila Hinu Bay in Oman (2020)
o Alila La Gruyere in Switzerland (2023)

Planned/Recent Andaz openings

Andaz Dubai The Palm (2019)—will mark the brand’s entry into Dubai
Andaz Bali (2020)—will mark the brand’s entry into Indonesia

Andaz Shenzhen in China (2020)

Andaz Xiamen in China (2020)

Andaz Palm Springs in the U.S. (2020)

Andaz Prague (2022)—will mark first Hyatt hotel in the Czech Republic
Andaz Seoul Gangnam in South Korea (opened 2019)

Planned/Recent Grand Hyatt openings
o Grand Hyatt Hefei in China (2019)


http://www.hyatt.com/
https://www.hyatt.com/brands/park-hyatt
https://www.hyatt.com/brands/andaz
https://www.hyatt.com/en-US/brands/alila-hotels-and-resorts
https://www.hyatt.com/brands/grand-hyatt
https://www.miravalresorts.com/
https://www.hyatt.com/brands/unbound-collection
https://www.hyatt.com/en-US/hotel/england-united-kingdom/great-scotland-yard/lhrub
https://www.hyatt.com/en-US/hotel/france/hotel-du-palais-biarritz/biqub

Grand Hyatt Al Khobar (2020)—will mark the brand’s entry into the Kingdom of Saudi Arabia
Grand Hyatt Kuwait (2020)—will mark the brand’s entry into Kuwait

Grand Hyatt Gurgaon in India (2020)

Grand Hyatt Jeju in South Korea (2020)—will mark largest Grand Hyatt hotel in Asia Pacific
Grand Hyatt Nashville in the US (2020)—will mark the brand’s entry into Tennessee

Grand Hyatt Shenzhou Peninsula in China (2020)

Grand Hyatt at SFO—-only on-airport hotel at SFO (opened 2019)

Planned/Recent Park Hyatt openings

Park Hyatt Doha (2019)—will mark the brand’s entry into Qatar

Park Hyatt Auckland (2020)—will mark the brand’s entry into New Zealand
Park Hyatt Jakarta (2020)—will mark the brand’s entry into Indonesia
Park Hyatt Niseko Hanazono in Japan (2020)

Park Hyatt Suzhou in China (2020)

Park Hyatt Kyoto in Japan (opened 2019)

Planned The Unbound Collection by Hyatt openings

o Great Scotland Yard (2019)—will mark the brand’s entry into the UK
o Hotel du Palais Biarritz in France (2020)

Planned Miraval openings

« Miraval Berkshires Resort and Spa in the US (2020)—will mark the brand’s entry into Massachusetts

The term “Hyatt” is used in this release for convenience to refer to Hyatt Hotels Corporation and/or one or more of its affiliates.
For further information:
About Hyatt Hotels Corporation

Hyatt Hotels Corporation, headquartered in Chicago, is a leading global hospitality company with a portfolio of 20 premier
brands. As of September 30, 2019, the Company's portfolio included more than 875 properties in over 60 countries across six
continents. The Company's purpose to care for people so they can be their best informs its business decisions and growth
strategy and is intended to attract and retain top colleagues, build relationships with guests and create value for shareholders.
The Company's subsidiaries develop, own, operate, manage, franchise, license or provide services to hotels, resorts, branded

residences, vacation ownership properties, and fitness and spa locations, including under the Park Hyatt®, Miraval®, Grand
Hyatt®, Alila®, Andaz®, The Unbound Collection by Hyatt® Destination®, Hyatt Regency®, Hyatt®, Hyatt Ziva™, Hyatt
Zilara™, Thompson Hotels®, Hyatt Centric®, Caption by Hyatit, Joie de Vivre®, Hyatt House®, Hyatt Place®,
tommie™, Hyatt Residence Club® and Exhale® brand names, and operates the World of Hyatt® loyalty program that
provides distinct benefits and exclusive experiences to its valued members. For more information, please visit www.hyatt.com.

About Alila

The hallmark of Alila hotels is the combination of innovative design and luxury in unique locations, set apart by an
unprecedented level of private space, crafted artisanship, personalized hospitality, and bespoke journeys. Alila means
“Surprise” in Sanskrit, which suitably describes the refreshing character of our properties and impressions of our guests when
they stay with us. In support of sustainable tourism, Alila hotels adopt EarthCheck operating standards, integrating the natural,
physical and cultural elements of their environments. To stay at any Alila hotels and resorts is to embark on a destination
experience — be it in recreating the flavors of the local cuisine, enhancing your well-being through ancient healing arts or the
thrill of adventure sports, you will re-discover the luxury of living at Alila. For more information visit, alilahotels.com, follow us on
Instagram @AlilaHotels or like us on Facebook.

About Andaz

Global in scale while local in perspective, the Andaz brand of luxury hotels weaves the sights, sounds, and tastes of each
property’s surroundings for a distinctively local experience. Through thoughtful, unscripted service tailored for travelers, Andaz
hotels enable guests to go beyond the familiar and satiate their curiosity while immersing them in the spirit of the eclectic culture
around them. Twenty-one Andaz hotels are currently open: Andaz 5th Avenue and Andaz Wall Street in New York, Andaz San
Diego, Andaz West Hollywood, Andaz Napa, Andaz Scottsdale Resort & Bungalows, Andaz Savannah, Andaz Maui at Wailea
Resort, Andaz Ottawa ByWard Market, Andaz Mayakoba Resort Riviera Maya, Andaz Costa Rica Resort at Peninsula
Papagayo, Andaz London Liverpool Street, Andaz Amsterdam Prinsengracht, Andaz Munich Schwabinger Tor, Andaz Vienna
Am Belvedere, Andaz Singapore, Andaz Delhi, Andaz Xintiandi in Shanghai, Andaz Tokyo Toranomon Hills, Andaz Seoul
Gangnam, and Andaz Capital Gate Abu Dhabi. For more information, please visit andaz.com. Follow @Andaz

on Facebook, Twitter and Instagram, and tag photos with #WhenlnAndaz.


http://www.hyatt.com/
http://www.alilahotels.com/
https://www.instagram.com/alilahotels
https://www.facebook.com/AlilaHotels
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About Grand Hyatt

Around the world, Grand Hyatt hotels bring travelers dreams to life by celebrating the iconic in small details and magnificent
moments. Located at the crossroads of local culture and global business within major gateway cities and resort destinations,
each Grand Hyatt hotel is uniquely designed to be a captivating destination within a destination. Grand Hyatt hotels deliver
welcoming and elevated service, first-class accommodation and an abundance of options within a multicultural backdrop of
dramatic architecture and bold, vibrant design. Grand Hyatt properties boast inventive restaurants, luxury spas, fitness centers,
along with business and meeting facilities. For additional information or to make a reservation, please visit grandhyatt.com.
Follow @GrandHyatt on Facebook and Instagram, and tag photos with #GrandHyatt.

About Miraval Group

Miraval is a luxury leader in wellness resorts and spas for individuals looking to create a life in balance through alignment of the
body, mind and spirit. Opened in 1995, Miraval Arizona in Tucson, AZ, pioneered the destination wellness spa resort category
with its comprehensive program of activities, experiences and personal treatments. A second Miraval resort experience opened
in February 2019 offering imaginative, compassionate and awe-inspiring moments in natural surroundings in Austin, TX. A third
Miraval resort delivering highly personalized journeys is expected to open in Lenox, MA in 2020. Miraval also offers two Miraval
Life in Balance hotel spas at Monarch Beach Resort in Dana Point, CA and Park Hyatt St. Kitts Christophe Harbour.

About Park Hyatt

Park Hyatt hotels provide discerning, global travelers with a refined home-away-from-home. Guests of Park Hyatt hotels receive
quietly confident and personalized service in an enriching environment. Located in several of the world's premier destinations,
each Park Hyatt hotel is custom designed to combine sophistication with understated luxury. Park Hyatt hotels feature well-
appointed guestrooms, world-renowned artwork and design, rare and immersive culinary experiences, and signature restaurants
featuring award-winning chefs. There are currently 41 Park Hyatt hotels in the following locations: Abu Dhabi, Bangkok, Beaver
Creek, Beijing, Buenos Aires, Busan, Canberra, Changbaishan, Carlsbad, Chennai, Chicago, Dubai, Guangzhou, Hamburg,
Hangzhou, Hyderabad, Istanbul, Jeddah, Maldives, Mallorca, Melbourne, Mendoza, Milan, Moscow, New York, Ningbo, Paris,
Saigon, Sanya, Seoul, Shanghai, Shenzhen, Siem Reap, St. Kitts, Sydney, Tokyo, Toronto (under renovation), Vienna,
Washington, D.C., Zanzibar, and Zurich. For more information, please visit parkhyatt.com. Follow @ParkHyatt on Facebook,
Twitter and Instagram, and tag photos with #LuxurylsPersonal.

About The Unbound Collection by Hyatt

The Unbound Collection by Hyatt brand is a portfolio of new and existing premium hotel properties, ranging from historic urban
gems to contemporary trend-setters and boutique properties to resorts. Whether it is a fascinating past, an exclusive location,
famous architecture and design, or an award-winning dining experience, each hotel has its own distinct narrative and creates
novel, story-worthy experiences for guests. Current hotel properties include Barcelona’s Hotel SOFIA Barcelona in Spain; Royal
Palms Resort and Spa in Phoenix, Ariz.; The Confidante in Miami Beach, Fla.; Ocean Resort Casino in Atlantic City, N.J., The
Eliza Jane in New Orleans, La.; The Bellevue Hotel in Philadelphia, Penn.; Holston House in Nashville, Tenn.; The Driskill in
Austin, Texas; Spirit Ridge in Osoyoos, British Columbia; Hétel Martinez in Cannes, France; Hoétel du Louvre in Paris ; Jinmao
Hotel Lijiang in Lijiang, China; Nish Palas in Istanbul, Turkey; Carmelo Resort & Spa in Uruguay, Nam Nghi Phu Quoc in Phu
Quoc, Vietnam and Parisi Udvar Budapest Hotel in Budapest, Hungary. For more information, please visit
unboundcollection.hyatt.com. Follow @UnboundxHyatt on Facebook and Instagram and tag your photos with #TellYourTale.

Forward-Looking Statement

Forward-Looking Statements in this press release, which are not historical facts, are forward-looking statements within the
meaning of the Private Securities Litigation Reform Act of 1995. Our actual results, performance or achievements may differ
materially from those expressed or implied by these forward-looking statements. These statements include statements about
the planned expansion of our global luxury hotels and resorts portfolio, including anticipated timelines for property openings,
and involve known and unknown risks that are difficult to predict. In some cases, you can identify forward-looking statements
by the use of words such as “may,” “could,” “expect,” “intend,” “plan,” “seek,” “anticipate,” “believe,” “estimate,” “predict,”
“potential,” “continue,” “likely,” “will,” “would” and variations of these terms and similar expressions, or the negative of these
terms or similar expressions. Such forward-looking statements are necessarily based upon estimates and assumptions that,
while considered reasonable by us and our management, are inherently uncertain. Factors that may cause our actual results,
performance or achievements to differ materially from current expectations include, among others, the rate and the pace of
economic recovery following economic downturns; levels of spending in business and leisure segments as well as consumer
confidence; declines in occupancy and average daily rate; the seasonal and cyclical nature of the real estate and hospitality
businesses; changes in distribution arrangements, such as through internet travel intermediaries; changes in the tastes and
preferences of our customers; the financial condition of, and our relationships with, third-party property owners, franchisees, and
hospitality venture partners; the possible inability of third-party owners, franchisees, or development partners to access capital
necessary to fund current operations or implement our plans for growth; risks associated with potential acquisitions and
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dispositions and the introduction of new brand concepts; the timing of acquisitions and dispositions, and our ability to
successfully integrate completed acquisitions with existing operations; our ability to successfully execute on our strategy to
expand our management and franchising business while at the same time reducing our real estate asset base within targeted
timeframes and at expected values; changes in the competitive environment in our industry, including as a result of industry
consolidation, and the markets where we operate; our ability to successfully grow the World of Hyatt loyalty program; cyber
incidents and information technology failures; and other risks discussed in the Company's filings with the U.S. Securities and
Exchange Commission, including our Annual Report on Form 10-K, which filings are available from the U.S. Securities and
Exchange Commission. These factors are not necessarily all of the important factors that could cause our actual results,
performance or achievements to differ materially from those expressed in or implied by any of our forward-looking statements.
We caution you not to place undue reliance on any forward-looking statements, which are made only as of the date of this press
release. We undertake no obligation to update publicly any of these forward-looking statements to reflect actual results, new
information or future events, changes in assumptions or changes in other factors affecting forward-looking statements, except to
the extent required by applicable law. If we update one or more forward-looking statements, no inference should be drawn that
we will make additional updates with respect to those or other forward-looking statements.
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